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FACEBOOK 

We’ve made some headway in encouraging those of you who shop on the Inter-
net, to use Amazon through the link on our website. Thank you to those using it 
because every time you make a purchase, so the club receives a small commis-
sion at no extra cost to you. This helps with our funds. 

Now I’d like to encourage you to take a closer look at Facebook, the social net-
working site. Facebook has the capacity to reach literally millions of people at the 
press of a key. For example, I have had to send over 100 emails to get this News 
Clips to each of you, whereas if we were all using Facebook, linked to the club’s 
page, I would in effect have only had to send one. It also allows members to in-
teract with similar minded folk. You can set your own ‘profile’ to limit who can 
make contact with you through the links. 

We hope to develop our Facebook page so that we might attract guest speakers, 
it is a ‘social network’ site after all. You can visit our page by following this link:- 

http://www.facebook.com/pages/Brampton-Film-Club/146267298750964  

When you get to the page you’ll see the heading, Brampton Film Club, besides 
which is a small ‘button’ with a cartoon thumbs-up sign and the word ‘Like’. All 
the ‘Like’ clicks are counted and the number displayed on the left side of the 
page. At present we are showing a miserable 27 Likes but I’m sure more of you 
like us than that. 

If you are already a member of Facebook, and yes I know some of you are, then 
you can simple click Like and our count will increase. If you are not a member of 
Facebook, when you click on Like you will be asked to sign up to Facebook and 
your ‘click’ will then be counted. Of course, I know some of you may not want to 
do this but for those who do, or are already members, thank you for clicking Like. 

Why is this important? Well it isn’t but what it will do is increase our ease of com-
munication and importantly show that we attract ‘an audience’. When we move 
into trying to attract celebrity speakers, due to the oft times vain nature of these 
beasts, they will want to see that we are visited and have broad appeal. 

Go on give it a go, it won’t bite. 

Thank you. 

Sponsoring Brampton Film 

New Screen 

It’s made, it’s been 
delivered and it will 
be installed very 
soon.  

 

Things to Try 

Do you use Youtube? 

If you do, take a look at this:  

http://www.youtube.com/watch?v=VJ9vS212zU4   

There appear to be no published 
plans as yet to film the bestselling 
novel The Book Thief but this mock-
up trailer just shows how, through 
sites like this, the public can suggest 
to film makers what they crave and 
oh boy, if you’ve read this fabulous 
book then you probably crave to see 
it brought to the big screen. 

 

Still on book to film theme, here’s 
one that has made it and good it 
does look. Salmon Fishing in the 
Yemen is due for release in the UK 

in April. You can see the trailer here 

http://www.imdb.com/title/tt1441952/  

 

It’s scoring very well on the IMDB at 
present, perhaps it’s one for us later 
in the year? 

 

Let us know what you think 
and tell us of films you 
would like considered for 
screening at Brampton Film 
Club later this year. 


